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At Miranza, we expect all of 
our professionals to behave 

in accordance with the 
highest ethical standards, 

guided by their desire to do 
the right thing at all times.
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Providing a clear 
and common 
framework for 
action to create a 
responsible and 
positive corporate 
culture.

The behaviour of each and every 
member of Miranza has ethical 
implications that transcend the in-
dividual and have a direct impact 
on the entire organisation.

The credibility of the Code de-
pends on its scope, comprehen-
siveness and the reinforcement 
and assessment mechanisms the 
organisation puts in place to facil-
itate and promote the behaviours 
it sets out as optimal.

The Code of Ethics is mandatory 
for Miranza members (partners, 
governing bodies, managers and 
other professionals).

Seeking patient 
well-being and 
eye health as the 
main goal.

Offering 
cohesiveness 
and a sense of 
belonging to the 
organisation.

Promoting self-
fulfilment and 
personal and 
professional 
growth within the 
team.

Corporate reputation Credibility and 
transparency

Mandatory

PURPOSE OF THE CODE OF ETHICS

Considerations:

The patient is at the centre, and the role of each team member  
is key.
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Rights and duties:

Respect for legality.

Ethical behaviour.

Acceptance of this code and  
of the rules of each  

job.

Application of the code in  
training and selection  

processes.
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Management team 
and governing 
bodies: promotion 
of exemplary 
conduct and 
compliance with the 
code.

Professionals 
who make up 
the group: 
embodiment of 
the corporate 
culture.

Third parties: 
shared 
responsibility 
with suppliers, 
patients and 
society.

Subsidiary 
companies 
or entities: 
integration in 
accordance with 
good business 
practice.

Principles of the 
Code of Medical 
Ethics

Principles 
related to 
Miranza’s purpose 
and values

Principles 
of social 
responsibility

Principles of 
business ethics and 
transparency

 Legal principles

AUDIENCES AND SPHERES OF ACTION 

RATIONALE AND REGULATORY BASES
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It helps each person to know how they should act, regardless  
of their seniority, hierarchical level or contractual relationship  

with the company.

It increases the value and profitability of the company by boasting a more 
cohesive, motivated and supported staff in the development of  

honest conduct.

It helps senior managers to act impartially in different situations, as the 
procedure to be followed is regulated.

It promotes equal conditions and treatment among the members of the 
company, as it establishes the conduct guidelines and the criteria by which 

professional performance should be governed.

It encourages the creation of a solid organisational culture, which 
promotes a good working environment and a sense of security among 

employees.

This equity drives the commitment and loyalty  
of human capital.

It offers a swift and effective response in the event of conflicts  
or disputes between different stakeholders.

THE MIRANZA CODE OF ETHICS
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INSPIRATION

VISION

Making ophthalmic excellence and 
well-being accessible, discovering new 

horizons and creating a healthier 
future for all.

MISSION

Leading excellence in ophthalmic care by 
researching, preventing, treating and 
promoting the well-being of people.

We have both the opportunity and the responsibility to lead the 

way in providing solutions to the eye problems of the world around 

us, making ophthalmic excellence accessible to help people con-

tinue to see and enjoy the world 

through their eyes.

PURPOSE

Our purpose is to make it easier for 
people to enjoy the world around us 
through their eyes, while envisaging 

new horizons.

Brand culture
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Excellence 
through 
experience

We work ethically, 
rigorously and 
honestly by being 
thorough and 
professional.

We see with you

Always there for 
our patients, we 
support them 
with closeness, 
care and 
empathy. 

Looking ahead

We inspire 
new solutions 
and envision 
tomorrow with an 
avant-garde and 
vital character.

Responsible and 
brave

We always move 
forward, creatively 
and responsibly in 
every step we take.
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Values
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ACTION

Versatility
We offer fully customised 
solutions and services.

Method
We prioritise the best  
option over the easy 
one.

Rigour
We do our job as 
accurately as possible.

Passion
We go the extra mile and 
convey our passion.

Honesty
We always act in the 
best interest of the 
patient.

Commitment
We stand by what we say 
and work for what we 
believe in.

Acting positively, 
analytically, responsively 
and openly. Promoting 
patient empowerment 

and internal  
communication.

Methodical work, 
measurable objectives, 

staff training and patient 
satisfaction  

surveys.

Learning and 
internalisation of protocols, 
safety and quality policies, 

as well as the Miranza 
patient care  

manual.

Interest in the team work 
and energy. Emphatic and 
emotional communication 

as empathetic leaders.

Patient benefit as a priority. 
Promoting ethics, good 

work, respect and honesty. 
Developing skills and areas 

for improvement. 

Teamwork, with tools 
to pool projects and 

raise standards. 
Achievements are shared 
internally, with patients 

and the industry.
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Conduct principles and guidelines
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Consistency
We speak and act with 
authenticity.

Active listening
We pay attention and 
show sincere interest.

Critical spirit
We analyse, question 
and suggest for the com-
mon good.

Respect
We do not impose and 
avoid hurting feelings.

Empathy
We accompany our 
patients and colleagues.

Positivity
We build security as 
professionals.

Respect for the team, 
application of protocols 

and truthfulness of content. 
Honesty with patients and 

encouragement of their 
active participation.

Work environment 
appraisals, satisfaction 

surveys and assessment of 
patient opinion. Development 

of patient care skills.

Listening, (medical 
and social/emotional) 

information and patient 
feedback. Channels for 

suggestions and internal 
communication.

Assertive and transparent 
communication. Knowledge 

sharing between 
departments.

Daily generosity and team 
monitoring. Empathetic, 

honest and close 
relationships.

Constructive feedback 
and good internal practices. 
Conflict resolution protocols. 
Conveying a positive outlook 

to the patient.
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Conduct principles and guidelines
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Non-conformism
We do not settle for easy 
things and seek to grow.

Patient  
safety
We make patient safety 
a priority in all our ac-
tions.

Technology
We add value with 
the best technological 
resources.

Patient  
rights
We guarantee compliance 
with the Charter of 
Patient Rights and 
Responsibilities.

Flexibility
We do not look at a 
single idea and choose 
the most beneficial one.

Constructive and 
improvement spirit, internal 

information channels, 
comprehensive patient 

follow-up.

Interest and investment in 
research, development and 
innovation. Communication 

and information to the patient 
about the technology used.

Constructive criticism, 
cross-knowledge, attention 

to industry practices. 
Authentic communication 
to create bonds with the 

patient. 
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• Homogeneous protocols 

and procedures that meet 
established standards.

• Listening to the patient 
and the rest of the staff 
involved in their care, 
always confirming their 
understanding of the 
information.

• Clinical and genetic studies 
with full transparency and 
professionalism.

Acknowledgement of the right to:
• Competent healthcare in accordance with the current state  

of medical science.

• Freedom, non-discrimination and respect.

• Privacy, dignity, autonomy and safety.

• Information and resolution of doubts: care process,  
health state, benefits and services of the centre. 

• Free choice between different medical options  
and healthcare professionals.

• Treatment waiver. 

• Pain treatment.

• Support during the care process.

• Knowledge and identification of professionals.

• Confidentiality.

• Access to personal data and medical history.

• Informed consent for diagnostic and/or therapeutic processes.

• Presentation of claims, complaints or suggestions.

Conduct principles and guidelines

It also recognises the duties of patients to take responsibility for their health, to 
respect the Group’s facilities, internal and professional standards, to provide the 
necessary data and to be duly informed of the services  
provided and their conditions. 
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Ethical duties

Transparency and  
truthfulness

Confidentiality of 
information

Data protection

Anti-corruption

Right to intimacy 
and privacy

Health and safety at 
work

Communication 
with the patient.

Contractual relations with 
clients.

Relations with the media.

Correctness and reliability 
of financial transactions.

Protection of internal, 
confidential and reserved 
information recordedon 

physical or electronic media.

Compliance with data 
protection rights and 

legislation.

Corporate Data Protection 
Delegate and in each centre. 

Creation of a specific 
committee. 

Criteria of objectivity 
and impartiality, avoiding 

conflicts of interest or 
favouritism among staff, 
suppliers or third parties.

Use of personal data of 
professionals for legal 

or contractually foreseen 
purposes.

Preventive measures and 
staff awareness to avoid 

occupational hazards and 
to work in safe and healthy 

environments.
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Ethical duties

Equality and 
work-life balance

Competition

Technology

Authorities, 
regulatory bodies, 
civil servants 
and public 
administrations

Legality and cor-
porate governance 
system

Equal pay  
criteria.

Work-life balance 
programmes.

Prohibition of any kind of 
discrimination, harassment 

or abuse.

Defence of free and fair 
market competition.

Obligation to  
keep up to date in the use  

of technologies beneficial to 
the patient.

Respect for decisions issued 
and the right to appeal them 

in appropriate cases. 

Knowledge of and 
compliance with legal 

and regulatory obligations, 
including  

internal ones.

8

11

97

10
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COMMITMENT

1

2 3

4

Information

Communication, 
training and 
awareness-raising 
for the correct 
understanding and 
implementation of 
the Code of Ethics 
throughout the 
organisation.

Training

Development of 
training pro-
grammes, espe-
cially focused on 
the principles and 
guidelines of this 
code.

Ongoing up-
dating of the 
team’s technical 
and managerial 
knowledge.

Documents, 
protocols and 
actions

Cross-cutting 
ethics in the 
organisation: 
internal audits, 
crisis plan, qual-
ity programmes, 
certifications, 
surveys, charter 
of rights and 
responsibilities, 
centre regula-
tions, etc.

Control

Compliance  
Committee: in 
charge of pro-
viding tools and 
mechanisms to 
apply, measure 
and correct the 
conduct set out 
in the Code of 
Ethics.

Compliance 
Programme: a 
model for pre-
venting the 
potential risk of 
criminal conduct.
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Medical  
surveillance

Decision 
filters

Complaints 
channel

COMMITMENT

The Clinical Leaders 
Forum (CLF) is respon-
sible for self-regulation 
in order to maintain 
social trust, approv-
ing common medical 
guidelines for the Group 
and ensuring both ethics 
and excellent clinical 
practice, in collaboration 
with the centres’ medical 
directors.

These are derived from 
this code to ensure that 
any initiative, activity or 
product/service devel-
opment is aligned with 
the corporate culture.

etica@miranza.es 
mailbox, managed by 
the Miranza Compliance 
Committee under the 
principles of propor-
tionality, confidentiality, 
non-retaliation and pre-
sumption of innocence.
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